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IMDb				Internet Movie Database
LTBO				long term box office
MMOG 			massively multiplayer online game 
MPAA			Motion Picture Association of America
n.i.				not included
n.s.				not significant
PS5				PlayStation 5
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VIF				variance inflation factor
XBX				Xbox Series X
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A long time ago in a galaxy far, far away... It is a period of civil war. Rebel spaceships, striking from a hidden base, have won their first victory against the evil Galactic Empire. During the battle, Rebel spies managed to steal secret plans to the Empire’s ultimate weapon, the Death Star, an armored space station with enough power to destroy an entire planet. Pursued by the Empire’s sinister agents, Princess Leia races home aboard her starship, custodian of the stolen plans that can save her people and restore freedom to the galaxy...
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	Group
	Variable
	B
	SE
	t
	p

	Intercept
	constant
	3.762*
	.727
	5.18
	<.001

	Platform range
	release_on_XBX
	.180*
	.061
	2.98
	.003

	
	release_on_PS5
	.312*
	.060
	5.21
	<.001

	
	release_on_Switch
	.294*
	.067
	5.01
	<.001

	Product characteristics
	genre_action
	.146
	.112
	1.31
	.191

	
	genre_adventure
	.182
	.133
	1.37
	.171

	
	genre_platform
	.115
	.148
	.78
	.436

	
	genre_puzzle
	-.072
	.186
	-.39
	.700

	
	genre_racer
	-.073
	.135
	-.55
	.586

	
	genre_rpg
	.178
	.126
	1.42
	.157

	
	genre_shooter
	.323*
	.115
	2.82
	.005

	
	genre_simulation
	.144
	.132
	1.09
	.275


* Significant at p < .05. 
Notes: The dependent variable is ln_game_sales, B = unstandardized coefficient, SE = standard error.
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